Public engagement strategy for Kingston

Councilor Allen’s District meeting May 18, 2016

Vision
e Feedback from City
v Into action
e Willingness to listen
e Accessible
v Feeling heard and supported
e Engaging those who are not heard
v' Hearing from everyone
v" Report back on groups engaged
Not everyone is tech savvy
Active rural committee

Facebook

KTW

Whig — paper and website
Radio 96.3

Signs Digital — street
Community BB

CKWS

Councilor Communications

Corner Stores — signs

Glenburnie Grocery

Website

Customizable subscription frequency, interests,
Easy Search
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